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Stores in China

Series of
Scooters
Sold Globally
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electric two wheelers

NIU at a glance
2014
Founded
51
Countries

Data as of March 31, 2022.
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China: We continue to rapidly expand our product lines, now extending to the
mass-medium market
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Year
introduced

2015 / 2019*

Notes: * Year of performance upgrades
Data as of March 31, 2022.
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2016 / 2021*
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2017 / 2021*

2019 / 2022*

2021

2021 / 2022*
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EU and US: Our brand can be easily extended into new categories to capture new
market growth

NQILT S MOIT RO
Year
introduced 2019 2020 2021 2021 2021 2021
(to be offered) (to be offered)

Data as of March 31, 2022.
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Asian markets: We have introduced a high-end and mid-end models in Indonesia
as a starter

Year introduced 2021 2021

Data as of March 31, 2022.
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Competitive edge in smart and lithium-ion technologies with user-centric
industrial design

Our App Our Scooter Our battery

Dashboard

(ﬁ) Cloud-ECU

NIU Energy™
4" Gen Smart Lithium-ion Battery Technology

Dynamic SOC Algorithm
- Smart Cloud BMS
All-In-One Pack
18650 Lithium-ion Battery Cell
FOC Powertrain
NIU Motor
EBS Energy Recovery

Winner of seven major international design awards
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Sales Network and Omnichannel Retail Model

<Nl

@ Offline
Integration
319 43 JD ==
City Partners Country Distributors -COM
3,248 51
Dedicated Stores Countries
242 Europe
Cities as the Key Market

Data as of March 31, 2022.
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Online
3" Party Platform NIU Store
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Further expand production capacity to support our growth

Current Capacity

(units)

iy
I

O O O O




- - B e P it ooy
Ry

7 NIV NGB )

inancial Highlights



&7 NIV /h S8 2

Decent revenue growth driven by strong overseas sales

China Sales Volume Overseas Sales Volume Total Revenue
(thousands) (thousands) (RMB millions)

YoY
YoY +5%

(v)
145 J}" 149 / 575

15

YoY
+322%/

34

YoY
+194%

/

1Q2020 1Q2021 1Q2022 1Q2020 1Q2021 1Q2022 1Q2020 1Q2021 1Q2022

YoY

6 -15% 5

O O O O
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Gross margin and operating expenses

Gross Margin Operating expenses Adj. Operating expenses(!)
(as % of revenues) (as % of revenues) (as % of revenues)
39.1% = SaM 35.8% " S&M
W R&D w R&D
G&A G&A
23.6% 23.8%

19.1%

1Q2020 1Q2021 1Q2022 1Q2020 1Q2021 1Q2022 1Q2020 1Q2021 1Q2022

Note: (1) Adj. operating expenses is defined as operating expenses excluding share-based compensation expenses, divided by revenues Q Q Q Q
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Cost hikes pressure & Q1 as the traditional off-season

Net Margin Adj. Net Margin?)
(as % of revenues) (as % of revenues)
1.2%
- -1.0% L - __ .
EpT 2.8%
-8.0%
-11.3%
1Q2020 1Q2021 1Q2022 1Q2020 1Q2021 1Q2022

Note: (1) Adjusted net margin is defined as net loss/income excluding share-based compensation expenses and change in fair value of a convertible loan, divided by revenues

O O O O
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Solid balance sheet with strong cash position

RMB(million)

Cash, restricted cash, deposits & short-term investment
Notes receivable & Accounts receivable, net
Inventories, net

PP&E and intangible assets

Land use rights and other operating lease ROU assets
Other assets

Total assets

Notes and accounts payable

Short-term bank borrowings

Deferred revenue and customer advances
Other liabilities

Total liabilities

Total equity

Total liabilities and equity

2021Q4

1,338
269
270
401

94
69

2,441

633
180
61
253
1,177
1,264

2022Q1

1,112
172
346
417

93
120

2,260

509
180
125
200
1,014
1,246

O O O O
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Sales volume growth (2018 — 2021)

E-scooter Sales Volume (thousands) (y-o-y growth %)

Quarterly Volume Yearly Volume

1,038

397
251 253 238
5 149 160 150 150
87 94 e 99 106
YA N I_._l_. -

1Q18 2Q18 3Q18 4Q18 1Q19 2Q19 3Q19 4Q19 1Q20 2Q20 3Q20 4Q20 1021 2Q21 3Q21 4Q21 2018 2019 2020 2021

O O O O
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2018 — 2021: Revenues

Revenues (RMB millions) (y-o-y growth %)

Quarterly Revenues Yearly Revenues

YoY
+52%

YoY

+18% 42,444

3,705

YoY 2,076

+41‘y¢

1,478
1,226

894 945 986

654 645 672

536

547
493 459 531

355

384

173 233

1Q18 2Q18 3Q18 4Q18 1Q19 2Q19 3Q19 4Q19 1Q20 2Q20 3Q20 4Q20 1021 2Q21 3Q21 4Q21 2018 2019 2020 2021
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2018 — 2021: Revenues per scooter (ASP)

Revenues per Scooter (RMB) (y-o-y growth %)

Quarterly ASP

5,800

5,359 5,339
5,046

4590 4 103 4,567 4,380
4,077

4,140

Yearly ASP
YoY
+13% YoY

-18%
/ 4,928\A YoY

-12%

4,352 \)

4,062

1Q18 2Q18 3Q18 4Q18 1Q19 2Q19 3Q19 4Q19 1Q20 2Q20 3Q20 4Q20 1021 2Q21 3Q21 4Q21

2018 2019 2020 2021

O O O O
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2018 —2021: Margins

Gross Margin Net Margin Adj. Net Margin1)
(as % of revenues) (as % of revenues) (as % of revenues)
21.9% 9.2% 10.1%
e 6.1% 8.5%
13.4%
-23.6%
-3.3%

2018 2019 2020 2021 2018 2019 2020 2021 2018 2019 2020 2021

Note: (1) Adjusted net margin is defined as net profit/loss excluding share-based compensation expenses, divided by revenues. O O O O




