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2014 3 1000+ 30+ , 960,000 , 3.6bnkm
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O O O O

Data as of September 30, 2019. 2



Our NIU Brand
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Our Streamlined Product Portfolio

E-motorcycle/E-moped E-bicycle Power-assisted Bicycle/Bicycle

\ I
\

N - LJ GOV - gy /[y = —) =] =



NIV GaE

Our Sales Network and Omnichannel Retail Model

Integration
3rd Party Platform NIU Store
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Financial Highlights
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Strong Volume and ASP Growth

E-scooter Sales Volume (units) (y-o-y growth %] Revenue per Scooter (RMB) (y-o-y growth %)
 +28% )
315,073 5,359 5,339 (4% )
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Robust Revenue and Gross Margin Growth

Revenue (RMB millions) (y-o-y growth %)

931

 +33% )
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1,540
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Gross Margin (as % of revenue)
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Diversifying Revenue Base

Scooter Revenue Breakdown by Geography Revenue Breakdown by Product

4Q18 1Q19 2Q19 3Q19 3Q18 YTD19 YTD18 4Q18 1Q19 2Q19 3Q19 3Q18 YTD19 YTD18

mChina m Overseas markets m E-scooter m Accessories, spare parts and services
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Improved Net Margin

Adj. Operating Expenses!!
1as % of revenuel Net Margin (as % of revenue) Adjusted Net Margin'? (as % of revenue]

BG&A ER&D mS&M
17.5% 17.6%

o
9.6%10.1% 11.1%

8.4%

9.2%

-7.5%
-1.7%
-30.2% -3.9%
4t 1Qly 2Qty Saty sais YU TE VT 4018 1Q19 2Q19 3Q19 3Q18 YTD19 YTD18 4018 1019 2Q19 3Q19 3Q18 YTD19 YTD18
(1) Adj. operating expenses is defined as operating expenses excluding share-based compensation expenses, divided by revenue; O O O Q

(2) Adjusted net margin is defined as net profit/loss excluding share-based compensation expenses, divided by revenue 10
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2016 - 2018: Sales Volume and Revenue

E-scooter Sales Volume (units) (y-o-y growth %] Revenue (RMB millions) (y-o-y growth %)

339,585 1.478

+79%
+92%
189,467
769
+123%
+117%
84,879 355
2016 2017 2018 2016 2017 2018
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2016 - 2018: Gross Margin and Adjusted Net Margin

Gross Margin (as % of revenue) Adjusted Net Margin'" (as % of revenue)
13.4%
-3.3%
-10.3%
7.1%
-3.6% -43.5%
2016 2017 2018 2016 2017 2018

(1) Adjusted net margin is defined as net profit/loss excluding share-based compensation expenses, divided by revenue
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