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2014
Founded

3
Product
Series

1000+
Dedicated

Store

30+
Countries

810,000
Scooters

Sold

3.3bn
Riding
Data

Data as of June 30, 2019.
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To become the #1 brand for urban mobility, 
powered by design and technology.

OUR MISSION

OUR VISION

To redefine urban mobility and make life better.
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Our NIU Brand

T E C H N O L O G Y
S T Y L E  
F R E E D O M  
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Our Streamlined Product Portfolio of Smart E-Scooters
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Our Sales Network and Omnichannel Retail Model

Offline Online

NIU Store3rd Party PlatformInternationalDomestic

Integration

234
City Partners

1005
Franchised Stores

182
Cities

26
Distributors

34
Countries

Europe
as the Key Market

Data as of June 30, 2019.



Financial Highlights
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3,800 
4,240 

4,688 4,543 
4,107 

4,601 
4,112 

278 

327 

671 796 

296 

746 

344 

3Q18 4Q18 1Q19 2Q19 2Q18 1H19 1H18

120,242 

93,324 

66,284 

99,365 

87,279 

165,649 

125,013 

3Q18 4Q18 1Q19 2Q19 2Q18 1H19 1H18

Strong Volume and ASP Growth
E-scooter Sales Volume (units) (y-o-y growth %) Revenue per Scooter (RMB) (y-o-y growth %)

+21%

+14%
4,077

+20%
+33%

4,567

5,359 5,339

4,403

5,347

4,456
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12.4%
13.5%

21.3%

23.7%

15.1%

22.7%

14.3%

3Q18 4Q18 1Q19 2Q19 2Q18 1H19 1H18

Robust Revenue and Gross Margin Growth
Revenue (RMB millions) (y-o-y growth %)

493 

428 

355 

531 

384 

886 

557 

3Q18 4Q18 1Q19 2Q19 2Q18 1H19 1H18

+38%

Gross Margin (as % of revenue)
+8.6%

+59% +8.4%
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Diversifying Revenue Base 

92.2%
81.5% 81.2%

73.0%
89.8%

76.4%
87.3%

5.1%
14.5% 18.8%

27.0%
10.2%

23.6%
12.7%

3Q18 4Q18 1Q19 2Q19 2Q18 1H19 1H18

China Overseas markets

92.7% 90.0% 87.5% 85.1%
93.3%

86.0% 92.3%

6.8% 7.2% 12.5% 14.9%
6.7%

14.0% 7.7%

3Q18 4Q18 1Q19 2Q19 2Q18 1H19 1H18

E-scooter Accessories, spare parts and services

Scooter Revenue Breakdown by Geography Revenue Breakdown by Product
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-0.4%

-7.5%

3.4%
9.6%

-65.8%

7.1%

-56.5%

3Q18 4Q18 1Q19 2Q19 2Q18 1H19 1H18

7.6%
9.7%

8.2% 8.7%

13.1%

8.4%

12.4%

2.0%

3.0%
3.9% 3.1%

2.4%

3.4%

2.9%

2.3%

2.7%
5.4%

3.3%

8.6%

4.2%

7.3%

3Q18 4Q18 1Q19 2Q19 2Q18 1H19 1H18

G & A R & D S & M

11.9%

Improved Net Margin
Adj. Operating Expenses(1)

(as % of revenue) Net Margin (as % of revenue) Adjusted Net Margin(2) (as % of revenue)

(1) Adj. operating expenses is defined as operating expenses excluding share-based compensation expenses, divided by revenue; 
(2) Adjusted net margin is defined as net profit/loss excluding share-based compensation expenses, divided by revenue

1.0%

-1.7%

4.1%

10.2%

-8.8%

7.8%

-8.3%
3Q18 4Q18 1Q19 2Q19 2Q18 1H19 1H18

15.4%

17.5%

15.0%

24.1%

16.0%

22.6%
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2016 – 2018: Sales Volume and Revenue

84,879 

189,467 

339,585 

2016 2017 2018

+79%

E-scooter Sales Volume (units) (y-o-y growth %) Revenue (RMB millions) (y-o-y growth %)

355 

769 

1,478 

2016 2017 2018

+123%
+117%

+92%
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2016 – 2018: Gross Margin and Adjusted Net Margin
Gross Margin (as % of revenue) Adjusted Net Margin(1) (as % of revenue)

(1) Adjusted net margin is defined as net profit/loss excluding share-based compensation expenses, divided by revenue

-3.6%

7.1%

13.4%

2016 2017 2018

-43.5%

-10.3%

-3.3%

2016 2017 2018



Thank You


